North American Highbush Blueberry Market Situation

Two types of blueberries are grown in North America, the highbush and the lowbush. The highbush blueberry, also known as a “cultivated” blueberry, is
commercially grown in 34 states and two Canadian provinces. Developed almost 100 years ago from highbush blueberry species in the wild, the
highbush is sold both fresh and frozen. The lowbush blueberry, also known as the “wild” blueberry, is grown in Maine and Eastern Canada and is pri-

marily sold as a frozen blueberry. Information for this report focuses on the highbush blueberry industry. Spring 2011
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